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Together we provide an environment for our diverse student population to reach their greatest
potential through inspiration, accessibility, and support.

As we move into the future, Student Affairs will fulfill our mission through a variety of means.
We will
• take pride in our traditions, create new ones, and establish a sense of belonging within our
communities;
• identify and establish collaborative partnerships;
• strengthen and enhance our outreach efforts and promote a seamless transition in to and
out of the university;
• �embrace effective and inclusive uses of technology to ensure access, simplification of
processes, and enhanced services for students and staff;
• invest in people through training, support, recognition, and increased staffing as needed;
• �seek innovative ways to use and improve our existing facilities; and
• be an active voice to promote the health, safety, and recreational facilities needed by our
growing population.

STUDENT AFFAiRS
VALUES

EXCELLENCE

Quality service through dedication, accuracy, and on-going
assessment to provide the best opportunities and outcomes
for students.

ACCOUNTABILITY

Establishing and completing goals, measuring outcomes, and
serving as a model of responsibility for our community.

RESPECT

Being open to other people’s values by listening, caring, and
interacting with everyone in an equitable, open, and
honest manner.

HEALTH & WELLNESS

Through the development of body, mind, and spirit by
stimulating growth, offering compassionate support and
healing activities to help individuals find their optimal balance.

INTEGRITY

Accountable for decisions and actions, which are transparent,
honest, and consistent.

COMMITMENT

Demonstrated by a responsive approach to student success,
dedicated service, and hard work.

COMPASSION

Provide a welcoming, empathetic environment, kindness,
concern, and encouragement to all members of
our community.

COLLABORATION

Growth and success stems from open communication, inviting
input, and seeking opportunities to work with Student Affairs,
UAA, and the broader community.

INCLUSION

Involve, appreciate, and respect people with a wide range of
differences and similarities.

GROWTH & LEARNING

Providing opportunities to explore and experience
lifelong learning.
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VICE CHANCELLOR FOR STUDENT AFFAIRS
BRUCE R. SCHULTZ, Ed.D.

This Student Affairs End of Year Report for Academic Year 2018 contains rich evidence that Student Affairs has focused
on efforts and initiatives that align with UAA 2020 goals and objectives. Throughout this report, you’ll read about continued
programming, improved strategies, and inspired initiatives that demonstrate how Student Affairs staff succeeded in advancing
institutional excellence, increasing student persistence and goal attainment, and supporting students to graduate and contribute
to Alaska’s workforce.
In addition to work within each department, Student Affairs engaged with partners across campus to implement and advance
collaborative efforts that support UAA 2020 goals. Partnering with colleagues in University Advancement, the Office of the
Provost, and Institutional Research, Student Affairs helped develop robust changes to UAA’s recruitment, admissions, and
student success efforts. These collaborative projects included the adoption of an Educational Advisory Board (EAB) tool
that includes a mobile application for students and an advisor-facing platform for faculty and staff. This resource has been
branded “Seawolf Tracks,” and it will be a powerful tool for removing barriers and promoting student success.
Student Affairs staff were also deeply involved in campus efforts to enhance diversity and inclusion at UAA. Working with
colleagues throughout the UAA community, Student Affairs assisted in the development and implementation of the Diversity
& Inclusion Action Plan.
These collaborative efforts represent an inspiring degree of a breadth and depth and a strong commitment to institutional
goal attainment. I look forward to seeing the strides Student Affairs will continue to make in Academic Year 2019. I would like
to thank the Student Affairs staff members who work tirelessly on behalf of our students and the entire campus community.
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SUPPORTING INSTITUTIONAL PRIORITIES
1

ADVANCE A CULTURE OF iNSTiTUTiONAL EXCELLENCE THAT iNSPiRES
AND ENABLES STUDENT, FACULTY AND STAFF SUCCESS.
Student Affairs continues to implement process improvements that reduce student, staff, and faculty barriers to
success, collaborate with campus partners to improve access to academic advising and transition support, and
offer student development programs and services that fuel institutional excellence at UAA.

ADVISING & ACADEMIC SUCCESS

To improve access to and satisfaction with academic advising in FY18, Student Affairs:

• Championed UA’s introduction to EAB Student Success Collaborative, now known as Seawolf Tracks, and successfully
captured five years of funding from the system office to cover its operating costs. Student Affairs provided support
in setting up the Seawolf Tracks implementation team to ensure UAA’s target launch date would be achieved and
transitioning the leadership of Seawolf Tracks to the Vice Provost (VP) for Student Success.

• Successfully advocated for the adoption of EAB Guide, which is the student facing, mobile app compendium piece
to Seawolf Tracks. Student Affairs reallocated resources and provided leadership to ensure a successful launch of
Guide.

• Guided and collaborated with the VP for Student Success to build a First-Year Academic Advising program.

Enrollment Services and the First-Year Advising program then co-created Advising and Registration Days, which
served as transition events throughout the summer for new students to receive academic advising, financial aid
assistance, testing and placement services, and course registration support.

• Opened the University Hub in the first floor of the Student Union. Serving the needs of students launching their

academic careers at UAA, the University Hub is home to New Student Recruitment and Student Outreach and
Transition, including transition advisors for UA Scholars, exploratory majors, and non-degree seeking students, and
Career Exploration & Services. Under the leadership of Student Outreach and Transition, UAA:

• Reduced the number of first-year students who end their first semester with an undeclared/exploratory major
from 20% in 2014 to 12% in 2018.

• Increased the average number of students who enroll in 15 or more credit hours each fall term from 16.6% in
Fall 2011 to 20.4% in Fall 2017, and in spring term from 17.7% in Fall 2011 to 19.9% in Fall 2017.

• Increased the Anchorage campus spring-to-fall persistence rate from 75.2% in 2014 to 76.8% in 2017.
The Faculty-in-Residence (FIR) and First-Year Residential Experience (FYRE) programs have increased on-campus residents’
ability to interact with faculty across campus by providing structured forums for engagement. The Faculty-in-Residence (FIR)
has been fully integrated into the residential community to support the academic success of students living on-campus. The
FIR builds a bridge between academic and residential campus life by providing on-site advising, holding office hours in the
Gorsuch Commons, facilitating academic programming in the residential areas, and participating in residential events on
campus. This effort also increased faculty engagement with the First Year Residential Experience (FYRE). FYRE activities
include FRYE Convocation in the Learning Commons, an annual Student-Faculty Social, Dining with the Deans, and the FYRE
Graduation each April.

STUDENT TRANSITION

Student Affairs programs, such as new student orientation, facilitate a successful transition into university life.

• The Native Early Transition (NET) program, hosted by Native Student Services, helped 38 new students transition from
their hometowns to the university community and from high school to the college environment. NET helped Alaska
Native and rural students familiarize themselves with UAA systems before classes started, gave them personalized
information about funding resources and academic support, introduced online tools necessary for student success,
connected participants with peers through a student panel and breakout sessions, and established relationships with
students across campus.
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• Seawolf Success Academy, hosted by the Multicultural Center, facilitated a two-day transition experience for 53

incoming, first-year students. Students continued their first-year transition into the university with strategic guidance,
support, and skill-building services exclusively offered through the Seawolf Success Program and the AHAINA
mentors.

• The TRIO Student Support Services (SSS) Summer Bridge Program welcomed 30 new students to campus and

introduced them to college expectations, UAA technology, and support services and resources. SSS serves students
who are low-income, first-generation, and/or experience a disability.

• Howl Days, hosted by New Student Orientation, welcomed 1,145 new students and 131 parents/guests throughout

the spring and summer. Orientation sessions are designed to facilitate the integration of new students into the
academic, intellectual, and social culture of UAA. 85% of first-time, first-year students who attended Howl Days during
Summer 2017 persisted to take three or more credits in Spring 2018. 44.1% (n=675) of Fall 2017 first-time, first-year
students attended Howl Days.

DIVERSITY, ACCESS, & INCLUSION

UAA has seen an increase in the number of students receiving accommodations through Disability Support Services (DSS)
from 368 in Academic Year 2013 to 427 in Academic Year 2018. Student Affairs serves as a campus leader in advancing a
culture of accessibility and inclusion at UAA and took significant steps to improve the student experience in FY18.

• The university allocated new ADA-compliant office space to meet the growing program needs of DSS. The office is

designed to have appropriate space for wheelchair mobility as well as lighting and technology that are accessible to
all individuals regardless of disability status.

• DSS was awarded $92,000 for the design, development, and implementation of an Accessible Wayfinding Campus

and Navigation System (AWCNS) by the new Innovative Technology Solutions Fund committee of the University
Technology Council. The AWCNS consists of a free mobile app and website offering real-time, location-specific audio
feedback, as well as details regarding any potential hazards end-users may encounter en route. Low-vision maps and
tactile maps have also been installed across campus.

• UAA hosted its first induction ceremony for Delta Alpha Pi International Honor Society (DAPi), the only Honor Society
solely for students who experience disabilities. Fifteen inductees accepted the honor of becoming charter members
of the Epsilon Epsilon DAPi chapter, the first to open in Alaska. Eighteen students were inducted into DAPi in FY18.
This society provides an opportunity for students to hone their leadership and advocacy skills by working to improve
access across campus; it is the only Honor Society of its kind in Alaska.

Photo: 2017 Delta Alpha Pi Honorary Organization induction ceremony
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Student Affairs programs engage students and the community throughout the year in social, cultural, and educational
programming. These programs enhance student development, engage diverse perspectives, and foster diversity and inclusion.
As a result of programs like the ones listed below, students gained increased awareness of issues surrounding diversity and
identity, which helps them to contribute and thrive in a diverse learning community.

• The Multicultural Center (MCC) partnered with the Alaska Institute for Justice and the Alaska Immigration Justice

Project to host a panel discussion and support resources on topics of particular importance to international students.
The program, titled “Protect Alaska’s Immigrants and Refugees,” focused on the impact of changes to Deferred Action
for Childhood Arrivals (DACA) on UAA students and their families.

• Native Student Services (NSS) partnered with the College of Business and Public Policy, the Alaska Native

Professional Association, and the Alaska Native Village Corporation Association to sponsor a panel discussion
titled “Women and the Alaska Native Claims Settlement Act (ANCSA).” The panelists represented various Native
Corporations including Chugach Alaska Corporation, Cook Inlet Region, Inc., Bethel Native Corporation, and Koniac,
Inc. They discussed the history of ANCSA, the role women played, and the impact of the transfer of millions of acres
of land to Native Regional Corporations and Village Corporations in the state.

• In celebration of LGBT History Month, Student Activities and Commuter Programs welcomed Eric Alva, a decorated
Iraq war veteran and gay rights activist, for student discussion groups and a lecture titled “The End Of ‘Don’t Ask,
Don’t Tell.’”

• Student Life and Leadership and the Dean of Students Office, in partnership with the Office of Equity and Compliance,
initiated a Men and Masculinities Working Group focused on college men. A workshop titled “Master of What?
A Discussion on Recent Allegations Against Aziz Ansari” was open to students across the gender spectrum and
engaged students in dialogue about sexual assault, dating culture, and consent.

REMOVING BARRIERS

To remove barriers to student success and increase
first-to-second year retention, Student Affairs reallocated
resources and implemented numerous process
improvements and lean efficiencies.

• Enrollment Services deconstructed the “one-

stop” model, giving students direct access to
content experts instead of routing them through
generalists at the front kiosk.

• Enrollment Services absorbed military tuition

assistance processing from JBER Military
Programs along with other onboarding
experiences for UAA’s military students and
families. This change created a single gateway for
the use and certification of VA/TA benefits.

• The Office of the Registrar implemented CLSS

electronic class scheduling software, which
helps the university discover potential degree
progression bottlenecks related to course
scheduling and sequencing that could negatively
impact students.

• Student Affairs eliminated the $80 participation

fee for New Student Orientation (NSO) and
published UAA’s first comprehensive New
Student Guide to help students transition into the
university. NSO also created a curriculum guide
for all NSO-hosted sessions to ensure programs
are effective and in line with specific learning
objectives.
Photo: New Student Orientation Howl Days
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MORE STUDENTS PERSiST AND COMPLETE THEiR EDUCATiONAL GOALS
Student Affairs invested in strategic efforts surrounding college access, enrollment management, student success,
retention, and completion. These efforts aim to recruit students and retain them throughout their academic journey
while providing support resources from admission to graduation.

COLLEGE ACCESS

Student Affairs programs connect with the local community and Anchorage school districts to increase college access among
students of diverse backgrounds and foster a college-going culture in Alaska. These programs provide students support
resources and academic guidance to a clear pathway to higher education.

• UAA hosted over 800 fifth and sixth grade students for the Kids2College program. This event provides an opportunity

for grade-school students to experience university classes, see UAA facilities, interact with current students, faculty,
and staff, and generate interest in attending college. This program continues to be a valuable partnership between the
Alaska Commission on Postsecondary Education (ACPE), the Anchorage School District, and UAA.

• UAA successfully secured two TRIO Upward Bound grants to serve pre-college students that are low-income and first-

generation at Bartlett High School and West Anchorage High School in an effort to increase the rate at which students
complete secondary education and enroll in and graduate from institutions of postsecondary education.

• UAAspire, a college access program sponsored by UAA to serve East, West, and Bartlett High Schools, served 128

participants. The program provides college transition support for students who have identified UAA as their school
of choice. UAAspire helped graduating seniors navigate the educational pipeline to UAA, assisting with admissions,
financial aid, and registration. As a result, 76% (n=97) of participants completed the FAFSA (4% below goal), 92%
(n=119) completed the UAA admission application (2% above goal), and 55% (n=70) enrolled at UAA (25% below goal.)
This program also strives to increase the racial and ethnic diversity of UAA’s student body by serving the most diverse
high schools in the Anchorage School District; 63% of program participants were both low-income and first-generation
students and 59% spoke more than one language.

• TRIO Programs hosted the 36th Annual Anchorage, Alaska College and Career Fair, which provided Alaska residents

access to 101 colleges and universities, employers, and non-profit organizations. Attendees were able to participate
in workshops on college admissions, FAFSA (Free Application for Federal Student Aid) and resume and cover letter
writing. Workshops were presented by staff from UAA Enrollment Services and Partners for Promise. More than 3,000
people attended the fair, and high school students from over 20 Alaska school districts participated.

• Seawolf Ready, a pilot program designed to connect with graduating high school seniors who have selected UAA as

their college of choice, served 182 students. The program provided assistance with important admissions processes
for students from East, West, Bartlett, and Service High School. This collaborative effort was facilitated by the
Multicultural Center, Admissions, TRIO Student Support Services, and TRIO Upward Bound and engaged colleges,
departments, programs, and services across the university community.

• The first inaugural First-Generation College Celebration, hosted by TRIO Student Support Services (SSS), celebrated

first-generation college students, alumni, and professionals at UAA to promote awareness of the first-generation
community that exists within the UAA campus. The event aligned with a nationwide campaign to raise awareness and
foster an inclusive environment for students who are the first in their families to attend college. The event included
an SSS Open House, a panel of first-generation students, faculty, staff, and administrators, and the “Why I’m First”
photography project, which provided an opportunity for first-generation students and employees to write messages
about being first-generation and have an individual photo taken with their message.
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Photo: 2017 TRIO Student Support Services First-Generation College Celebration

STRATEGIC ENROLLMENT MANAGEMENT

To meet UAA’s FY19 enrollment goal of 5,514 applicants as well as the 7.5% enrollment growth goal for Fall 2020, Student
Affairs executed the following during FY18:

• Redesigned new student recruitment strategies and admissions processes. The New Student Recruitment Office and
Admissions Office were merged into one functional unit under the direction of an Executive Director of Admissions.

• Contracted with Ruffalo Noel Levitz to review UAA’s collateral and marketing materials to assess efficacy, brand

consistency, and appropriate messaging for student recruitment purposes. UAA’s new Academic Excellence
print publication and college specific program brochures, facilitated by University Advancement, were born from
this marketing and communications audit. Enrollment Services established a close partnership with University
Advancement leadership to broaden university support and improve the overall quality and effectiveness of new
student recruitment marketing efforts.

• Wrote and implemented UAA’s first new student recruitment plan in consultation with a Ruffalo Noel Levitz enrollment
management consultant.

• Established an Enrollment Services Communications Team charged with creating, implementing and maintaining all
outgoing communication and marketing messages tied to new student recruitment and admissions.

• Developed and implemented UAA’s first new student recruitment communication plan, a set of sequenced outgoing

communications for all prospective and incoming undergraduate students at the Anchorage campus. The plan
incorporates emails, print pieces and tele-counseling, totalling over 38 targeted communications that ensure students
and their families receive regular follow-up and vital information about the process of becoming a new student.
Special emphasis was placed in engaging with academic deans and aligning messages with the unique needs and
opportunities of academic programs.

• Implemented Enrollment Rx, a Client Relationship Management (CRM) tool, to create a single application for

admission and improve the prospective student experience. The CRM allows UAA to implement specialized marketing
plans based on student type and interest level in order to ensure timely, adequate outreach efforts that can be
tracked, reported, and assessed.
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• Executed year two of Enhanced Search Strategies (ESS), a targeted marketing and recruitment program for high

school sophomore, junior, and senior markets. ESS is designed to enhance recruitment and marketing strategy to
grow awareness of and interest in UAA among out-of-state prospective students and increase enrollment yield for
targeted Alaska markets. ESS implemented a search model based on an analysis of three years of UAA’s historical
applicant-to-enrolled data to inform the name-purchase strategy and generate inquiries from students who are more
likely to apply and reflect specific characteristics related to GPA, intended major and test scores.

• Led a transformation of the Admissions website and other student-facing pages in order to optimize UAA’s online

presence and more effectively reach students and other stakeholders, which allows UAA to leverage the website as
its number one marketing tool. This work has transformed UAA’s online experience and enhanced communication
efforts that attract the interest of students while engaging them with the campus and moving them toward
enrollment or completion.

• Facilitated a large-scale project aimed at developing 145 new academic program web pages that are search engine

optimized. These efforts include content rewriting and redesigning that ensures prospective students can easily find
information about UAA’s academic programs via search engines. The pages provide program- and major-specific
information that helps foster interest in UAA and move students toward enrollment.

• Established the inaugural Chancellor’s League student ambassador program, which comprises a diverse group of

students who have been identified as some of the best and brightest at UAA through a competitive application and
interview process. Chancellor’s League members assist with high-profile campus visits, events at the Chancellor’s
House, fundraisers, commencements, and other distinguished university and community events. The Chancellor’s
League works to enhance the university’s image and help build relationships with community members, friends,
alumni, and special guests.

• Worked with UAA institutional Research to create various enrollment dashboards that include past and current

application and admittance tables, current and comparative enrollment views, and enrollment funnel data. Student
Affairs is working to create a projection model which will allow UAA to set enrollment goals for a specific area or
demographic tied to institutional priorities.

Photo: studying on campus (James Evans)
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Photo: Campus Kick-Off

STUDENT SUCCESS

UAA supports programs and resources related to financial literacy education and planning, which are key factors in student
success and college access. Student Affairs invested heavily to improve students’ financial literacy skills and awareness of
aid and to set goals aimed at reducing UAA’s loan default rate. As a result, the UAA Financial Aid Office was ranked #4 for
Financial Aid Counseling and #35 for Financial Literacy Programs in the U.S. by LendEDU. Implemented strategies include
the following:

• Hosted $avvy $eawolf Financial Literacy Workshops throughout the year and during National Financial Aid Literacy
Month.

• Improved scholarship process through earlier packaging and notification of aid through the implementation of new
AcademicWorks scholarship management software.

• Merged scholarship process with application for admission for new students and partnered with colleges to use
information within application to award departmental tuition waivers.

• Commissioned a consultant to study UAA’s default loan rates to inform efforts to positively impact these rates and
the overall student experience.

• Purchased Financial Aid TV and Chatbot to provide 24/7 access to financial aid information for prospective, new, and
returning students.

The health, safety, and well-being of all students is a top priority at UAA. Student Affairs departments provide programs and
services that ensure the physical and emotional health and safety of the campus community and support student success.
The Dean of Students Office (DOSO) facilitates educational programs on alcohol and other drugs, diversity issues, safety, and
topical issues, including Safety Awareness Month and National Collegiate Alcohol Awareness Week. The Student Health and
Counseling Center (SHCC) offers educational workshops focused on the topics of suicide prevention, stress management,
sexual safety through bystander intervention, ADHD behavioral management, and coping with anxiety. The SHCC also hosted
several immunization clinics, a Health Fair featuring 28 campus and community partners, and a Healthy Sexuality Fair during
which professional healthcare providers of the SHCC concurrently offered free sexually transmitted disease (STD) testing
within the clinic.
UAA promotes a safe campus environment by educating students on the resources and support systems available to them
and helping them understand the impact of their behavior on themselves and the UAA community. Intentional effort to support
student care and the code of conduct is evidenced by the reduction in the number of students involved in student code of
conduct cases from 321 in 2013 to 207 in 2017. Additionally, DOSO collaborated with academic affairs to create a new process
regarding how academic misconduct is addressed throughout the UAA system to create a more consistent and meaningful
conduct experience. Similarly, DOSO also implemented Maxient, an online database that stores all student conduct, Care
Team, Title IX, employee discipline, and Clery Act records for the University of Alaska system.
9
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GRADUATE MORE STUDENTS TO FILL ALASKA’S NEEDS
UAA conferred 2,444 degrees and certificates in FY18. Student Affairs prepares current students and UAA graduates
to be global citizens through career exploration and advising, community engagement, leadership development and
celebration, experiential learning, and career competency development outside the classroom.

CAREER DEVELOPMENT
Career Exploration & Services (CES) implemented Seawolves@Work, powered by Handshake, a national job platform and
leading recruiting marketplace for college students.
CES also launched five on-demand Blackboard modules to 5,707 online students. The topics are Career Exploration, Networking
101, Resume & Cover Letter Basics, and Interviewing Basics. Nearly 3,000 students have engaged with at least one module.
CES, in collaboration with campus partners, hosted numerous career and networking events throughout the year to help
students connect with jobs, internships, and employers. Career-related programming includes career fairs, alumni networking,
panel discussions, professionalism and negotiation workshops, professional headshots, the Alaska Native and Rural Student
Scholarship and Internship Fair, Accounting Week, the AHAINA Graduation and Career Networking Event, National Career
Development Month, the Women in Law Enforcement Fair, and more. The number of employers in high-demand job areas who
participate in CES campus events and programs increased by 84%, from 106 employers in FY17 to 195 in FY18.

STUDENT EMPLOYMENT
Alaska PEAK completed its third year elevating student employment as a high-impact educational practice. Alaska PEAK
(Purposeful Engagement, Assessing Knowledge) is a framework for the on-campus student employment experience that
leverages reflective learning and relationship building between student employees and their supervisors. The program provides
a guide to help supervisors create meaningful, enriching experiences that turn student employees into student leaders. UAA
employs over 800 students annually on the Anchorage campus. Over 100 students and over 30 supervisors participated in
Alaska PEAK in FY18. On-campus student employees at UAA graduate at twice the rate of non-student employees, achieve
higher success rates, and develop the ability to articulate transferable skills, accomplishments in their roles, their goals for
the future, and a path to get there.
On-campus student employment is instrumental in advancing a culture of institutional excellence, assisting students to
complete their educational goals, and supporting the graduation rate of students in order to meet Alaska’s needs. As evidenced
by the Student Health & Counseling Center (SHCC), which hosts students for clinical internships; five School of Nursing
graduate students completed their family nurse practitioner and psychiatric nurse practitioner internships at the SHCC this
semester. The students receive one-on-one mentoring from their assigned SHCC clinician, have hands-on clinical experiences,
and bring valuable classroom knowledge into the weekly team-based learning meetings.

STUDENT LEADERSHIP
Leadership opportunities at UAA help students connect with the campus and Anchorage communities, explore organizational
involvement, and develop a personal leadership style through training, education and applied learning. Student Affairs has a
long standing commitment to developing leadership competencies and concepts as a core tenet for fostering student success,
engagement and a sense of belonging.

• UAA students volunteered to provide service to local non-profit organizations in an effort to help the residents of the
Anchorage community through UAA FUSION (For Unity and Service in Our Neighborhoods), hosted by New Student
Orientation. Service sites were provided by Cook Inlet Housing Authority, Anchorage Parks and Recreation, Alaska
SPCA Thrift Store, and Fairview Elementary Family Night.
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• USUAA Student Government, driven by service, advocacy, and self-governance, is dedicated to serving both the UAA

student body and the UAA community. Among other accomplishments, USUAA successfully advocated for the UA
system to align student wages with minimum wage ($9.84) as opposed to $8.50 and $9.50 per hour. A student wage
increase had not occurred since 2011.

• The Emerging Leaders Program (ELP), a co-curricular program aimed at developing and enhancing leadership skills
and competencies of all students across campus through self assessment, learning, and practice opportunities,
selected 28 students to participate in this year’s program. Students participated in retreats, workshops, community
engagement opportunities, and a faculty/staff mentorship component.

STUDENT RECOGNITION
Student Affairs takes pride in celebrating the students and the excellence within the UAA community. UAA students are
creative, resilient, diverse, and community engaged. With growth and learning at the core of Student Affairs values, these
times of celebration and recognition honor those students as they thrive at UAA and shape Alaska’s future.

• The 2018 Chancellor’s Student Appreciation Brunch, hosted by Student Life & Leadership, recognized the

contributions of more than 130 students recommended by UAA faculty and staff for their impact on campus and in
the surrounding communities.

• The UAA Leadership Honors & Awards Reception, hosted by Student Life & Leadership, expanded to celebrate

Leadership Honors recipients, Seawolf Leadership and Community Service Award recipients, Emerging Leaders
Program graduates, and students who received other leadership honors, awards, and scholarships.

• The AHAINA Students of Excellence Program, hosted by the Multicultural Center, recognized diverse students who

excelled academically with a 3.0 GPA or higher and completed an ePortfolio demonstrating their curricular and cocurricular success while attending UAA. In addition, the AHAINA Mentors were honored for their exceptional work
increasing retention and persistence among UAA AHAINA students.

• The 34th Annual Student Showcase Academic Conference, hosted by Student Life & Leadership, featured 20 student
presentations from various academic disciplines. The Student Showcase creates an opportunity for dialogue among
university and community members as students submit their best original papers and projects from 2017 to be
reviewed and critiqued by a faculty member from the submission discipline. Based on combined scores from faculty
reviewers and community panelists, three award winners and three honorable mention recipients were named at a
reception immediately following the conference.

Photo: 2018 AHAINA Students of Excellence Ceremony
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OFFICE OF STUDENT AFFAIRS
MISSION

BY THE NUMBERS

Comprising the Vice Chancellor for Student Affairs (VCSA) and the VCSA’s
support staff, the Office of Student Affairs provides leadership and guidance
for the entire division. The Office of Student Affairs support departments by
providing fiscal oversight and assistance with assessment and professional
development needs.

Student Affairs finalized a
standing set of unit-wide KEY
PERFORMANCE INDICATORS,
which were initially developed by the Student
Affairs Assessment Team to serve as datadriven assessments of the Student Affairs
Core Themes:

CORE
FUNCTIONS

•
•
•
•
•

Assessment & reporting
Budget oversight
Professional staff development
Research & data analysis
Student Affairs leadership & strategy

SIGNATURE
PROGRAMS

• Alaska PEAK

13,702 students were enrolled on
the Anchorage campus in Fall 2017.



• Student Learning and Success
• Student Centeredness
• Advance the Profession
• University and Community Partnerships
• Student, Staff and Faculty Well-being



For more information visit:
uaa.alaska.edu/students/assessment.
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ADMISSIONS
MISSION

BY THE NUMBERS

ADMISSIONS
The mission of the Office of Admissions is to compile and assess every
applicant’s academic history to make admission decisions while imparting
clear, accurate information throughout the admission process. Admissions
efficiently serves students, staff, and faculty in support of the University’s
open-access mission while adhering to national best practices and regulations.

NEW STUDENT RECRUITMENT
The Office of New Student Recruitment provides outreach services and
information to a broad community of departments, faculty, staff, and
prospective students. Services and information provided by Recruitment
are intended to assist prospective students, their families and support
networks with the college application and admissions processes and facilitate
communication between prospective students and the University. Through
such guidance, Recruitment endeavors to increase successful applications
for admission and support general registration and retention efforts.

COMMUNICATIONS TEAM
The Enrollment Services Communications Team supports strategic enrollment
goals through the development and implementation of various print and digital
communication efforts that purposefully engage new and prospective students
in a clear and consistent manner. The team focuses primarily on Admissions
and Recruitment initiatives in support of institutional enrollment objectives but
secondarily supports a broad spectrum of Student Affairs efforts.
CORE
FUNCTIONS

SIGNATURE
PROGRAMS
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•
•
•
•
•
•
•
•
•
•
•

Community engagement
CRM management
Future student outreach publications
High school counselor relations
International student admission coordination & processing
New admits to enrollees conversion
Prospective student cultivation
Residency processing
Student & Exchange Visitor Program (SEVIS) management
UA Scholars @ UAA recruitment
Undergraduate & graduate student admissions
coordination & processing
• Undergraduate student recruitment:
• In-state & out-of-state recruitment
• Returning learners recruitment
• Transfer student recruitment
• Visa regulatory compliance oversight
•
•
•
•
•
•
•

Academic Insights
Chancellor’s League
Counselor Appreciation Night
Kids 2 College
Preview Days
UAA Application Days
UA Scholars Night

FALL 2017

10,859

49% of inquiries applied

INQUIRIES

5,278
APPLIED

4,513

ADMITTED

2,804

86% of applicants were admitted
(a 5% decrease from Fall 2016)

62% of those admitted were
enrolled (a 6% decrease from
Fall 2016)

a 2% decrease from Fall 2016

ENROLLED

• 167 international students, representing 44

countries, attended UAA in FY18, an 11%
decrease from FY17.
• The majority of UAA’s international
students are from Canada (n=39, up
two from the previous year), South
Korea (n=30, down from 37) and China
(n=27, up from 19).

• Students in FY18 hailed from all 50 states
and 75 countries.

• For Fall 2018, 2,304 applications were

started by January 1 (8.93% decrease),
4,145 by March 15 (5.41% decrease), 5,417
by May 1 (3.73% decrease), 6,881 by June
30 (1.77% decrease).

• 49 out-of-state college fairs were attended

by UAA recruiters in Arizona, California,
Colorado, Florida, Idaho, Illinois, Minnesota,
Oregon, Texas, and Washington. These
fairs generated 842 inquiries.

• Recruiters in FY18 attended 12 in-state

college fairs, conducted 60 Alaska High
School visits, and hosted 8 UAA Application
Days. High School visits were about three
times more than FY17.

• 128 campus tours were given during

FY18, a 13.5% decrease from FY17. 249
prospective students and 230 guests
attended these tours which constituted
a 20.3% and 24.3% increase respectively
from FY17.

• 446 prospective students attended Fall

2017 Preview Day, a decrease of 31.9%
from Fall 2016.

CAREER EXPLORATION & SERVICES
MISSION

BY THE NUMBERS

The mission of Career Exploration & Services (CES) is to guide students
in reaching their career goals, in a manner that supports student success
and retention, and provide innovative and educational programs, resources,
services, and opportunities. CES supports students to explore personal values,
aspirations, and goals to identify potential career paths; develop professional
skills, resiliency and competencies to adapt and compete in fluctuating job
markets and high-demand job areas; and pursue experiential opportunities,
graduate/professional school applications, and employment planning. Career
development professionals provide leadership at institutional, college, and
departmental levels in a manner that supports collaborative relationships
building among the university community, national, regional, and local
employers, and state and local communities, as well as institutional goals
and outcomes.
CORE
FUNCTIONS

SIGNATURE
PROGRAMS

•
•
•
•
•

Career development & exploration advising
Employer relations & recruitment
Internship & job shadow management
On-campus employment & federal work-study promotion
Career & professional development programming

•
•
•
•
•
•

Annual Business and Engineering Etiquette Lunch
Annual City-Wide Career & Job Fair
Annual Fall Career Fair
Handshake, Career Management Platform
National Career Development Month
UAA Career Networking Nights



394 APPOINTMENTS
were held with
students during FY18
constituting 257
unique students, an
increase of 17% from
the previous year.

• 4,610 students attended one or more

of 5 career fairs hosted or co-hosted by
Career Exploration and Services, almost
no change from last year. 117 business
participated at these career fairs, a 31%
decrease from the previous year.

• 4,356 active users in Handshake, the

career development job platform. Of these,
1,726 (39.6%) were students and 2,630
(40.4%) were hiring organizations.

• 87 credit-bearing internships were

coordinated by Career Exploration and
Services, a 1% increase from the previous
year.

Photo: career fair in the UAA Student Union (2017)
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DEAN OF STUDENTS OFFICE
MISSION

BY THE NUMBERS

STUDENT CONDUCT
As a central function of the Dean of Students Office, Student Conduct promotes
a safe campus environment by educating students about their freedoms, rights,
and responsibilities. Student Conduct engages students in a developmental
process to help them understand the impact of their behavior on themselves
and the UAA community.

CARE TEAM
The mission of the UAA Care Team is to promote a safe, caring and
productive learning, living, and working environment for students at UAA.
This is accomplished by addressing the needs of students through service
coordination, assessment, and the implementation of individualized support
plans.
CORE
FUNCTIONS

SIGNATURE
PROGRAMS

•
•
•
•
•
•
•

Alcohol, drug & safety education
Conflict resolution services
Federal mandate compliance
Student advocacy
Student behavior intervention & crisis response
Student Code of Conduct administration
Student ethical development

• Care Team
• Book Club
• Constitution Day
• National Collegiate Alcohol Awareness Week
• Safety Awareness Month
• SafeZone
• Sober Living Groups

Photo: Campus Kick-Off Care Team booth (2017)
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u 582 CARE REPORTS were filed in
FY18, a 1% decrease from FY17.
u 4,503 FOLLOW-UP ACTIONS were
provided by the Care Team to support
students of concern.

• 438 student misconduct cases were filed in
FY18, a 15% increase from FY17. Of these,
145 were academic misconduct (24%
increase) and 129 misuses of alcohol (19%
increase).

• 89 sanctioned meetings held by UAA’s

Alcohol, Drug, and Wellness Educator with
students who violated UAA’s AOD policy, a
10% increase from FY17.

• 7 conduct cases were processed in

which UAA imposed major sanctions
(suspension or expulsion) on students
found responsible for violating the Student
Code of Conduct.

• 31 educational tables were hosted around

campus throughout the year by the Alcohol,
Drug, and Wellness Educator on topics
including campus safety, safe alcohol
consumption, marijuana, prescription
medication and opioids, study drugs and
stimulants, alcohol and sexual assault,
self-care, and wellness. Approximately
1,500 students were engaged.

DISABILITY SUPPORT SERVICES
MISSION

BY THE NUMBERS

The mission of Disability Support Services (DSS) is to empower, support,
and advocate for students who experience disabilities by partnering with the
University community in the provision of equal access to all curricular and
co-curricular programs, facilities, services, and activities.

427 UNIQUE STUDENTS RECEIVED
SERVICES FROM DSS during FY18, an
increase of 5.2% from FY17.

CORE
FUNCTIONS

SIGNATURE
PROGRAMS

• Academic adjustment & programmatic accommodation
management
• ASL, assistive technology, alternative format & captioning
services provision management
• Complaint resolution services
• Disabled student advocacy
• Faculty & staff accessibility training & consultation
• Delta Alpha Pi Honorary Organization
• Disability Awareness Month

• 28% (n=1,423) of classes in FY18 had DSS
accommodations.

• 2,050 tests were proctored at DSS with

accommodations, an increase of 3.6% from
the previous year.

• 892 hours of services were provided by

2 staff and 15 contracted American Sign
Language interpreters.

• 3,729 student visits were recorded at the

DSS office in FY18, a 12.7% increase from
FY17.

• 65.7% of students served by DSS in Spring

2018 experience an invisible disability such
as Attention Deficit Disorder/Hyperactivity
(ADD/ADHD), Learning Disability, PostTraumatic Stress Disorder (PTSD),
Traumatic Brain Injury (TBI), or Mental
Health Disorders.

Photo: Delta Alpha Pi Honorary Organization induction ceremony (2017)
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MILITARY AND VETERAN STUDENT SERVICES
MISSION

BY THE NUMBERS

The mission of Military & Veteran Student Services (MVSS) is to provide the
highest quality support to service members, veterans and their families by
equipping our students with the tools necessary for success. MVSS strives to
simplify the transition from the military into higher education while fostering a
receptive, knowledgeable and understanding community within the university.

1,486 STUDENTS WERE CERTIFIED FOR VA
EDUCATION BENEFIT use in FY18, a 7.6%
increase from FY17.

CORE
FUNCTIONS

•
•
•
•

Assistance and support
Military & Veteran student advocacy
Military Tuition Assistance processing
VA educational benefits counseling

SIGNATURE
PROGRAMS

•
•
•
•
•

Military & Veteran Student Resource Center
Military Honor Cords
Seawolf Boot Camp
Veterans Work Here
VetSuccess on Campus

Photo: Military & Veteran Student Resource Center
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• 1,841 military and veteran students served
by MVSS during FY18, a decrease of three
students from the previous year.

• $8.1 million received in FY18 by UAA from
VA Education Benefits and Department
of Defense Tuition Assistance, a 2.3%
increase from FY17.

MULTICULTURAL CENTER
MISSION

BY THE NUMBERS

The Multicultural Center (MCC) facilitates the access, persistence, success,
and graduation of UAA’s underrepresented minority students. Students are
encouraged to give careful consideration to their academic and personal goals
and take responsibility for their choices and decisions.
Through purposeful engagement in programs, services, activities, and
organizations, students will successfully transition to, persist at, and graduate
from UAA. MCC’s growing suite of intellectual, cultural, and social programming
facilitates a welcoming environment, effective student engagement, meaningful
personal development, and academic success.
CORE
FUNCTIONS

•
•
•
•

Academic success & personal development programming
Cultural programming
Student advocacy
Student retention & completion promotion

SIGNATURE
PROGRAMS

• AHAINA Graduation Recognition Celebration
• AHAINA Students of Excellence
• Seawolf Success Academy

543 CONTACT HOURS were made by AHAINA
Program Mentors to Seawolf
Success Program
participants for the
purpose of retention
and student success.
These contacts
included in-person,
email, phone calls and
text messages.

• 37.9% (n=6,636) of all unique FY18

students were identified as AHAINA
students compared to 37.6% (n=6,735) of
all unique FY17 students. This rate has
increased steadily over the past 10 years
(27%, n=5,577 in FY08). AHAINA students
are identified as students with race and
ethnicity data who did not identify as white.

• 66.6% (n=2,452) of Fall 2016

undergraduate degree-seeking AHAINA
students who did not graduate with at
least a certificate were retained to Fall
2017 compared to 68.7% of all Fall 2016
undergraduate degree-seeking students
who did not graduate. This is a slight
increase from 66.0% for Fall 2015 to Fall
2016 retention of AHAINA students.

• 80.3% (n=3,948) of Fall 2017

undergraduate degree-seeking AHAINA
students who did not graduate with at
least a certificate were retained to Spring
2018 compared to 82.4% of all Fall 2017
undergraduate degree-seeking students
who did not graduate. This is a slight
increase from 80.0% for Fall 2016 to Spring
2017 retention of AHAINA students.

• 53 students participated in the Seawolf
Success Program.

Photo: AHAINA Spring 2018 Graduation Ceremony (2018)
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NATIVE STUDENT SERVICES
MISSION

BY THE NUMBERS

Native Student Services (NSS) provides support services that target the needs
of Native and rural students in their transition, adjustment, and success at
UAA. NSS fosters a sense of belonging on campus for Native students which
encourages and supports student success. In establishing strong collaborative
partnerships and effective working relationships, NSS hosts enrichment
programs, internships, and other opportunities that complement the academic
pursuits of Native students.

1,733 ATTENDANCE EVENTS were recorded
in NSS during FY18 constituting 430 unique
IDs. 12% (n=145) of all Fall 2017 and
Spring 2018 Alaska Native or Alaska Native
multirace students visited NSS.

CORE
FUNCTIONS

SIGNATURE
PROGRAMS

•
•
•
•
•
•

Academic success & personal development programming
Alaska Native community development
Alaska Native & rural student transition services
Cultural programming
Student advocacy
Student retention & completion promotion

• Native & Rural Student Scholarship & Internship Fair
• Native Early Transition (NET)
• Native Student Services Graduate Celebration

• 9.6% (n=1,685) of all unique FY18

students were identified as NSS-served
students (Alaska Native or Alaska Native
Multiracial). This constitutes a slight
decrease from 9.7% in FY17.

• 59.0% (n=536) of Fall 2016 undergraduate

degree-seeking NSS students who did not
graduate with at least a certificate were
retained to Fall 2017 compared to 68.7% of
all Fall 2016 undergraduate degree-seeking
students who did not graduate. This is a
slight decrease from 59.9% for Fall 2015 to
Fall 2016 retention of NSS students.

• 75.5% (n=699) of Fall 2017 undergraduate

degree-seeking NSS students who did not
graduate with at least a certificate were
retained to Spring 2018 compared to 82.4%
of all Fall 2017 undergraduate degreeseeking students who did not graduate.
This is a slight decrease from 75.9% for
Fall 2016 to Spring 2017 retention of NSS
students.

Photo: UAA Spring 2018 Commencement (James Evans)
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OFFICE OF ENROLLMENT SERVICES
MISSION

BY THE NUMBERS

The Office of Enrollment Services provides leadership and guidance for
essential enrollment-related functions in support of institutional enrollment
goals. Enrollment Services also oversees electronic services personnel who
support hardware, software, and business processes and provide data access,
training and new technical solutions for the university.
CORE
FUNCTIONS

•
•
•
•
•
•
•

14,018 VISITORS WERE ASSISTED at the
University Center during FY18, a 14.5%
decrease from FY17.

Application software creation, training, & management
Imaging services management
Kiosk operations
OnBase oversight
Student data access & training
Student data query development
Web services management

Photo: University Center (2017)
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OFFICE OF THE REGISTRAR
MISSION

BY THE NUMBERS

The mission of the Office of the Registrar is to provide integrated services
that maintain and protect the integrity of student and academic records and
ensure compliance with all related policies and procedures. The Office of the
Registrar is committed to quality and accuracy with responsive, efficient, and
proactive support to internal and external constituencies.
CORE
FUNCTIONS

SIGNATURE
PROGRAMS

•
•
•
•
•
•
•
•
•
•

Academic course schedule production & maintenance
Academic room scheduling
Academic transcript production
Catalog management
Course registration & management
Degree auditing, awarding & verification
Enrollment reporting & verification
FERPA training & compliance oversight
National Student Exchange administration
Transfer credit evaluation

•
•
•
•
•

CAT (electronic catalog)
CIM (electronic curriculum process)
CLSS (electronic scheduling software)
Degreeworks
Schedule Planner

Photo: students on campus (Ted Kincaid)
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2,152 DEGREES AND
CERTIFICATES WERE AWARDED
to Anchorage campus students,
a 1.1% decrease from the
previous year.

• 4,423 students were evaluated and granted
transfer credit earned at 1,221 different
institutions, a 17.6% decrease in credit
and 1.5% increase in institutions from the
previous year.

• 798 program and course change proposals
were processed in the curriculum
management software (CIM), a 132%
increase from 343 the previous year.

• 17 incoming students were placed at UAA

through National Student Exchange (NSE)
and 23 outgoing UAA students were placed
at other participating NSE schools.

RESIDENCE LIFE
MISSION

BY THE NUMBERS

The Department of Residence Life (DRL), including the Alaska Native,
Indigenous, & Rural Outreach Program (ANROP) and Cama-i Room, seeks
to create a safe and inclusive environment that supports personal and
educational growth, leadership, wellness, and citizenship through intentional
programming and outreach. In partnership with students, faculty, staff and the
greater Anchorage community, we provide opportunities to empower residents
as community members and as evolving individuals who contribute to society.
CORE
FUNCTIONS

•
•
•
•
•
•

Academic success & personal development programming
Community expectations management
Residence education
Student community development
Student crisis response
Student safety & facility security oversight

SIGNATURE
PROGRAMS

•
•
•
•
•
•
•
•
•

Alaska Native, Indigenous, & Rural Outreach Program
Cama-i Room
Dining with the Deans
Faculty in Residence
First-Year Residential Experience Graduation
Living-learning communities
Residence Hall Association
ResNET
Welcome Home Week

83.8% (n=636)

of Fall 2017 housing
students were retained
as UAA students in
Spring 2018, 0.9%
higher than the
average.

• 991 beds occupy the Residence Halls

at UAA. In Fall 2017, 817 of those were
designated for regular on-campus
students. 89.5% (n=731) of those
designated were occupied by students.

• 140 care referrals were made by Residence
Life in FY18, a decrease of 26.7% from
FY17.

• 61.8% (n=478) of Fall 2016 housing

students were retained as UAA students in
Fall 2017, 0.7% lower than the average.

• 133 residents participated in one of seven
living-learning communities.

• 33 resident advisors (RAs) and seven other
staff lived in the residence halls during
FY18. This constituted one live-in staff
member for every 18 students in Fall 2017
and one per every 15 students in Spring
2018.

• 227 misconduct cases were generated for

on-campus students in FY18. 133 of these
were for misuse of alcohol and 27 for the
misuse of drugs.

• 3,310 interactions (meaningful

conversations, attempts at contact) were
logged with resident students by student
staff during FY18.

• 779 formalized and documented programs

were initiated and completed as challengeby-choice education opportunities for
residents in FY18.

Photo: students on residential campus (Ted Kincaid)
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STUDENT FINANCIAL AID
MISSION

BY THE NUMBERS

Student Financial Aid will strive to make a significant and positive difference
in the lives of students through quality customer service that meets their
educational needs while serving UAA, through the efficient and timely
processing and delivery of financial aid.

$34 MILLION IN SCHOLARSHIPS AND
GRANTS AWARDED last year to over
7,300 students.

CORE
FUNCTIONS

SIGNATURE
PROGRAMS

•
•
•
•

Financial aid education
Regulatory compliance oversight
Student financial aid administration
Scholarship management

• FATV
• $avvy $eawolf

Scholarships and Grants
$34,000,000

✹

• 27,160 FAFSAs were reviewed and/or

processed during aid year 2017-18, a 2.8%
increase from 2016-17.

• $72.7 million was administered through
Financial Aid and disbursed to 9,224
students.

• 50.0% (n=5,853) of returning students in
2017-18 filed a FAFSA, a slight increase
from 49.6% the previous year.

• 350 scholarships offered at UAA in aid year
2017-18.

Photo: studying on campus (James Evans)
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STUDENT HEALTH AND COUNSELING CENTER
MISSION

BY THE NUMBERS

The mission of the Student Health and Counseling Center (SHCC) is to promote
the optimal health of the UAA community by providing access to high quality
and affordable primary outpatient health care, preventative health care,
individual and group counseling, and community health promotion outreach.
It is through this pursuit that the SHCC supports the mission of UAA and the
growth of each individual.
CORE
FUNCTIONS

SIGNATURE
PROGRAMS

•
•
•
•
•
•

Campus public health advocacy
Counseling services
Health & wellness education
Immunization compliance management
Preceptor training
Physical health care: diagnosis, treatment & crisis
response

• Bringing in the Bystander
• Integrated Suicide Prevention Initiative
• Finals Week Lunch

11,889 APPOINTMENTS AND WALK-INS were
seen at SHCC in FY18, a 4% increase from
FY17. These represented 4,058 unique
		
students, a 1%
		
increase in unique
		
students.

• Anxiety symptoms and depression

treatment were the two largest categories
of mental-health related appointments in
FY18. 1,036 appointments were related to
anxiety symptoms, a 1.8% decrease from
FY17. 730 appointments were related
to the treatment of depression, a 22%
decrease.

• 3,412 appointments were related to

immunization and infectious diseases
(the highest volume physical health
appointment category) in FY18, a decrease
of 6%.

• 750 appointments were related to sexually
transmitted diseases, contraceptive
technology, and gynecologic exams (the
second highest volume physical health
category) in FY18, an increase of 23%.

Photo: Student Health and Counseling Center
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STUDENT LIFE AND LEADERSHIP
MISSION

BY THE NUMBERS

Student Life and Leadership (SLL) enriches the student academic experience
by fostering an inclusive environment and providing growth and development
opportunities through engaging programs, outstanding services, purposeful
employment, and dynamic facilities.
CORE
FUNCTIONS

SIGNATURE
PROGRAMS

•
•
•
•
•
•
•
•

Commuter student programs & services
Student activities & campus programming
Student clubs & Greek organizations
Student governance & boards
Student involvement & engagement
Student leadership development
Student media organizations
Student Union operations & facilities management

•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•

Bartlett Lecture Series
Concert Board
Daily Den
Emerging Leaders Program
Hugh McPeck Gallery
Green Fee Board
KRUA 88.1 FM
MLK, Jr. Student Appreciation
Seawolf Community Service & Student Leader Awards
Student Showcase
Student Union Advisory Board
Student Union Coffee Shop, Gear Room, and Info Desk
The Northern Light
UAA Leadership Honors
UAA Leadership Conference
UAA Life
UAA Traditions: Campus Kick-Off, Homecoming, Winterfest
UAA Votes
UAATix.com
USUAA Student Government

NE WS

11 AWARDS were
received by The Northern
Light (TNL) in FY18 from
the Alaska Press Club
Awards, the highest ever
and five more than FY17.

• 3 Concert Board Events in FY18 saw a

total attendance of 1,899 people, a 24.6%
participation increase from the three
events in FY17.

• 318 events were hosted by Student

Activities and Commuter Programs (SACP)
in FY18, an increase of 29%. 1,738 unique
attendees at these events generated 9,910
attendance events. 1,287 unique attendees
attended Daily Den events with an average
of 41 students per event.

• 15 students were awarded Leadership

Honors in FY18, a decrease from 24 in
FY17. 18 students applied for the honors in
FY18 and 30 applied in FY17.

• 100 clubs with were registered with

Student Clubs and Greek Life during FY18,
a 3% decrease in clubs registered from
FY17.

• 11 resolutions were passed by USUAA

in FY18, focusing on areas such as
Residential Campus Sight Lines;
Diversity and Inclusion; Deferred Action
for Childhood Arrivals (DACA); Tuition
Increases; Student Worker Pay Increase;
Alaska Performance Scholarship (APS)/
Alaska Education Grant (AEG); Budget;
Nondiscrimination Policy; Waitlisted
Students to Blackboard; Nutritional Data;
and Establishment of a Little Library in the
Student Union.

• 1,031,197 attendance “footprints” in the
Student Union were recorded in FY18, a
7.4% decrease from FY17. In Fall 2017,
afternoon weekday buildings counts
averaged 78 visitors.

• 13.5% (n=2,131) of unique Anchorage

campus FY18 students were captured by
attendance tracking at one of Student Life
and Leadership events. (This number is
incomplete as a number of events did not
track student IDs for those attended.)
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BY THE NUMBERS
• KRUA 88.1 student radio averaged

approximately 35 hours of live and prerecorded programming per week in FY18.

• Over 100 students participated in USUAA’s
“Little Black Dress” event that hosted
a panel of speakers discussing sexual
consent, rape culture, and bystander
education. This event was hosted with
Generation Action, Tri Sigma, Alpha Sigma
Alpha, Student Activities and Commuter
Programs, and Student Health and
Counseling Center.

• $11,415 was raised by Club Council’s

annual event, Haunted Halloween Fun
Night. A total of $8,250 was transferred
to student club accounts, and $3,165.50
was donated to Big Brothers Big Sisters of
Alaska.

• $17,840 was awarded by Club Council to
student clubs for programs, events, and
initiatives in FY18.

• 15 student clubs and Greek organizations

participated in education-related traveled in
FY18, including approximately 100 student
travelers. Students who traveled attended
professional conferences, leadership
retreats, academic competitions, and
research programs.

• 38 men were recruited to join the

community Alpha Sigma Phi which joined
the Greek community at UAA in Fall 2017.

• 116 women registered for formal sorority
recruitment in FY18, an increase of 30%
from FY17.

• 1,968 visitors attended 11 art shows

and exhibitions at the newly-titled Hugh
McPeck Gallery in the Student Union.

• 5,343+ hours of meetings and events were
scheduled in the Student Union totaling
1,333 reservations.

Photos (top to bottom): UAA Concert Board at Maggie Rogers (2017), Shaun King at
UAA (2017), Student Activities and Commuter Programs ice cream social (2017)
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STUDENT OUTREACH AND TRANSITION
MISSION

BY THE NUMBERS

Student Outreach and Transition provides guidance to all students at the
University of Alaska Anchorage, from access to graduation. Comprised of
several programs, it delivers planned interventions that promote positive
adjustment, social integration, and self-efficacy. Student Outreach and
Transition supports students through enrollment completion, orientation to
college, major declaration, and scholarship management. These studentcentered services are designed to meet the students where they are and
support them during periods of transition to ensure a successful college
experience.
CORE
FUNCTIONS

SIGNATURE
PROGRAMS

• Academic advising for exploratory degree-seeking & nondegree seeking students
• Academic major exploration
• Early intervention initiatives
• Orientation programming
• Student transition & retention programming
• Scholars @ UAA management
•
•
•
•
•
•

Compass Workshops
Howl Days
My Major Discovery
Seawolf Ready!
UAA FUSION
Wolf Pack

1,276 PEOPLE ATTENDED HOWL DAYS
(orientation for new students). 1,145 were
new students, a 34.31%
increase from the
Howl
previous year.
Days

• 1,338 advising appointments were held
during FY18, a 7% increase from the
previous year.

• 1,315 UA scholars were enrolled at

Anchorage in FY18, a 1% decrease from
the previous year.

• 79.1% (n=534) of non-graduating Fall 2016
UA Scholars were retained to Fall 2017, a
4.8% increase from Scholars the previous
year. This is in contrast to 52.1% (n=6,471)
of non-graduating non-Scholars students
who were retained from Fall 2016 to Fall
2017.

• 47.9% (n=92) of UA scholars who were

full-time first-time freshman seeking a
bachelor’s degree in Fall 2012 graduated
in six years. This is in contrast to 27.5%
(n=224) of non-UA Scholars who were
full-time first-time freshman seeking
a bachelor’s degree in Fall 2012 and
graduated within six years. (IPEDS cohort
2013.)

• 4.6% (n=315) of Anchorage-campus

baccalaureate-seeking students were
exploratory majors at the end of the Spring
2018 semester. This constitutes a slight
decrease from 4.9% (n=351) in Spring
2017.

Photo: 2017 New Student Orientation Wolf Pack leaders
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TRIO PROGRAMS
TRIO Student Support Services and Upward Bound are two of eight federally
funded programs that serve low-income and first-generation high school
students.

BY THE NUMBERS

MISSION
STUDENT SUPPORT SERVICES
The mission of TRIO Student Support Services (SSS) is to improve the retention
rate of 160 UAA participants that qualify for services by virtue of their first
generation, moderate-income status or because they experience a disability.
SSS demonstrates UAA’s commitment to improving rates of student retention
by providing academic support services that include tutoring, skill development
workshops and academic mentoring. Through these services, SSS assists
students in the completion of their educational goals and continues to improve
the efficiency with which students transition through the UAA academic system
to complete their baccalaureate degrees.

UPWARD BOUND
TRIO Upward Bound (UB) is a college access program that prepares students
to successfully complete high school and enroll in postsecondary education
by providing academic advising, career exploration, tutoring, college planning,
college tours, cultural enrichment experiences, leadership opportunities and
more. This program emphasizes academic preparation in science, math,
world languages and literature by offering a highly challenging and engaging
academic summer component. Graduating seniors who intend to enroll in
college immediately after high school are afforded the opportunity to complete
a summer bridge program designed to facilitate the transition to college.
CORE
FUNCTIONS

•
•
•
•
•

Academic success & personal development programming
College access and transition
College and career exploration
Student retention & completion services
TRIO grant compliance

SIGNATURE
PROGRAMS

•
•
•
•
•
•

Anchorage, Alaska College & Career Fair
First-Generation College Celebration
National TRIO Day of Service
Student Support Services Summer Bridge Program
TRIO Graduation Celebration
Upward Bound Summer Academy Programs

93%

of Fall 2017 TRIO
SSS students
persisted to
Spring 2018.

• 165 students were served by TRIO Student
Support Services. More than two-thirds of
the participants met the criteria of being
both first-generation and low-income and/
or a student with a disability. 85% of all
participants are either first-generation and
low-income, or experience a disability.
50% of the number of students served
who experience a disability are also lowincome. 

• 120 students served by TRIO Upward

Bound, as required to comply with grant
objectives.

Photos: 2017 TRIO Day at UAA
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