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1. On page 31, Gladstone asks the reader “Does secrecy make us safer?” Describe a time when 
information was withheld from the public. What was the outcome when the information was 
made available? Was it a good thing for the information to be made public, or would it have 
been better left a secret?

2. What is free speech? Does it include all speech? Why or why not?

3. In the section titled “… Um, Panic” Gladstone discusses whether or not society is dumbing 
down as a result of information overload, social media, and ‘flicking’ behaviors. What are your 
thoughts on Gladstone’s question: “are we thinking badly now, or just differently?” (p. 141) 

4. What does it mean to be objective? Should journalists strive for objectivity?

5. When members of the community take it upon themselves to report on an issue or event 
using the press tools they have, it is called citizen journalism. If you were to engage in citizen 
journalism, what issues would you face in terms of objectivity and bias? What other challenges 
would you encounter? What rewards would make it worthwhile?

6. In what ways is our social acceptance of news effected when a well-meaning journalist gets a 
story wrong? Please give an example. 

7. How do you know if you are being told the truth?

8. “A Picture is Worth a Thousand Words.” Does The Influencing Machine affirm this statement? 
Please explain. 

9. What types of filters do you use to manage information overload? Do they work?

10. How do we develop intellectually or morally if we can evade encounters with the unfamiliar, 
the unwelcomed, and the unimagined?
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